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EXPEDIA GROUPÊ

MEDIA SOLUTIONS 
GLOBAL BRAND 
NETWORK
With a global audience of qualified 

travel consumers 
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Countries

35
Languages



TRAVELERS TURN TO

OTAs THROUGHOUT THE 

PURCHASE JOURNEY
Expedia Group brands welcome 
nearly 145 million unique monthly 
visitors a month*

*Expedia Group Global ðcomScore, July 2018. **Expedia Group data shown as of 

Q2õ19.

10% growth year over year
in air tickets sold on Expedia 
Group sites**

Travelers make billions of annual 
flight searches across Expedia 
Group brands around the world ï
which means more than 165 million 
flight searches per day**



DATA OFFERS COMPETITIVE 
ADVANTAGES

Competitive Searches: When searching 

for your airport, travelers are also 

searching for airports A & B

Leakage: Nearby airport is growing 

YoY while yours is showing -X% decrease

Market Share: How your airport is 

losing market share to its competitors

True Traveler Intent: Where do your 

customers want to go and when?

Targeting: With more than 5K TLAs, there 

are tens of thousands of O&D combos







Advanced Search Window ðSearch to Book

1Source: Omniture Search Window Report
Date Range(s): July 2018 ïJune 2019
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Top Search Routes Compared to Competitors

1Source: Omniture Airport; Top Routes Report
Date Range(s): July 2018 ïJune 2019

Airport ABC Comp 1 Comp 2 Comp 3 Comp 4 Comp 5

Las Vegas Florida Keys Florida Keys Florida Keys Florida Keys Florida Keys

Florida Keys Las Vegas Oahu Island Las Vegas Oahu Island Las Vegas

Clearwater Oahu Island Las Vegas Oahu Island Destin Oahu Island

Oahu Island Clearwater Nassau Clearwater Clearwater Clearwater

Miami Destin Clearwater San Diego Las Vegas Miami



Future Flights Report



TURNING INSIGHT
INTO ACTION


