ACI-NA 2018 Excellence in Airport Concessions Awards
Profile Form il

B \ORTH AMERICA
Category Name: Best New Consumer Service Concept AIRPORTS COUNCIL
. : . INTERNATIONAL
Name of Concept/Airport:  Be Relax Spa/Dulles International Airport

Company that Operates Concept: Be Relax

(If the airport/concept wins an award, the information provided above will be used in the media release)

Use of Concept/Program and Branding
Provide as general description of the concept/program and branding:

Be Relax Spa offers well-being and beauty services to airport passengers worldwide. This spa was founded upon
the promise to create a very simple and efficient airport service accessible to everyone at Dulles International
Airport.

Passengers can loosen up before their flight with a range of services, including full-body massages, manicures,
pedicures, facials, oxygen therapy, and even a shower. Also, passengers can shop from a variety of wellness
products to help them relax and de-stress after they land.

Concessions Goals
Provide a general description of the goals for your concession concept/program and how you met them:

Dulles International Airport created a premium shopping area at the intersection of Concourses A and B to cater
to the growing international enplanements of the airport. This shopping area includes upscale international
brands, such as Coach, Burberry, Montblanc, Michael Kors, L'Occitane, Kiehl's, and Thomas Pink, as well as a
redesigned Duty Free store. The missing component of this dynamic retail mix was a luxurious amenity for the
international traveler, who usually has a longer-than-average dwell time. Be Relax Spa was the perfect service
amenity compliment to provide pampering, relaxation, and enhance the overall experience for the airport.

Design/Layout
Describe how the concession concept/program makes the best use of the space allocated, including concessions’
placement in relation to passenger flows throughout the terminal or concourse:

An oasis at Dulles, Be Relax spa offers an invitingly serene space of cool blue and white accents.
The space is fully fronted on both sides in the Concourse A and B atrium, lending an openness not
usually found in retail. The private massage rooms, including one with a shower, completes the
menu of full-service luxury that the concept offers.

Revenue Performance (if applicable)
(If the program/concept is less than one year, please enter performance numbers to date and make a note below)

Concept/Program Square Feet 1,560 sf
Annual Gross Sales $491,768
Annual Sales per Square Feet $315.23/sf

Return completed form along with the PowerPoint Presentation
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