
Return completed form along with the PowerPoint Presentation 

ACI-NA 2018 Excellence in Airport Concessions Awards 

Profile Form  

Category Name:    

Name of Concept/Airport:   

Company that Operates Concept:  

 

(If the airport/concept wins an award, the information provided above will be used in the media release)  

Use of Concept/Program and Branding 

Provide as general description of the concept/program and branding:   

 

 

 

 

Concessions Goals 

Provide a general description of the goals for your concession concept/program and how you met them: 

 

 

 

 

Design/Layout 

Describe how the concession concept/program makes the best use of the space allocated, including concessions’ 

placement in relation to passenger flows throughout the terminal or concourse: 

 

 

 

 

Revenue Performance (if applicable)  

(If the program/concept is less than one year, please enter performance numbers to date and make a note below) 

Concept/Program Square Feet  

Annual Gross Sales   

Annual Sales per Square Feet  

 


	ConceptProgram Square Feet: 28,844
	Annual Gross Sales: $57,820,878
	Annual Sales per Square Feet: $2,005
	Text1: Best Food and Beverage Program - Medium Airport
	Text2: Dallas Love Field
	Text3: City of Dallas
	Text4: Dallas Love Field's concession concept is one that harmonizes the airport's overall "Distinctively Dallas" theme with a mix of national brands to create a program that offers something for every customer. Whether you are leaving Dallas, arriving in Dallas or just connecting through Dallas, you have the chance to sample some of the flavors that define our city.
	Text5: The goal of our program is to adhere to the "Distinctively Dallas" theme, while offering customers grab and go, fast food, fast casual and sit-down options. Local favorites Whataburger, Campisi's Pizza and Dickey's BBQ are available as fast food, while Dallas-based restaurants Chili's, Cantina Laredo, Cool River Cafe and Sky Canyon create Texas-style menus in a sit-down atmosphere. Texas-based Jason's Deli and La Madeleine are the fast casual options. Dunkin' Donuts and Chick-fil-A provide the national brands that tie together the program.
	Text6: Love Field's concourse is T-shaped, with two gate wings and a lengthy "stem" directing customers from the TSA checkpoint to the gate concourse. Grab and go, as well as sit-down options Sky Canyon and Cru Wine Bar are available in the stem, which leads to the main food court featuring fast food options and the vast Cool River Cafe. Each gate wing has a sit-down eatery and a fast casual concept.


