
Return completed form along with the PowerPoint Presentation 

ACI-NA 2018 Excellence in Airport Concessions Awards 

Profile Form  

Category Name:    

Name of Concept/Airport:   

Company that Operates Concept:  

 

(If the airport/concept wins an award, the information provided above will be used in the media release)  

Use of Concept/Program and Branding 

Provide as general description of the concept/program and branding:   

 

 

 

 

Concessions Goals 

Provide a general description of the goals for your concession concept/program and how you met them: 

 

 

 

 

Design/Layout 

Describe how the concession concept/program makes the best use of the space allocated, including concessions’ 

placement in relation to passenger flows throughout the terminal or concourse: 

 

 

 

 

Revenue Performance (if applicable)  

(If the program/concept is less than one year, please enter performance numbers to date and make a note below) 

Concept/Program Square Feet  

Annual Gross Sales   

Annual Sales per Square Feet  

 


	ConceptProgram Square Feet: 78,521 Square Feet
	Annual Gross Sales: $99,531,351
	Annual Sales per Square Feet: $1,268
	Text1: Best Specialty Retail Program- Large hub
	Text2: Dallas Fort Worth International Airport- Terminal A
	Text3: Dallas Fort Worth International Airport
	Text4: Terminal A has transformed the concessions experience at DFW with an outstanding variety of brands and selections.  DFW purposely sought dining brands that represent regional (The Salt Lick barbecue, Twisted Root Burger Co., premium sports bar Dallas Cowboys Club and Pappasito’s Cantina Mexican food) and global tastes (Ling & Louie’s Asian-American fusion, La Madeleine French country café, Bleu Mediterranean Bar, and the internationally award-winning Pappadeaux Seafood Kitchen, located in a former below-ground train station.  For our shoppers and experience seekers, Terminal A delights with  Destinations apparel, Tumi fine luggage and accessories, Ertekin men’s fashions, Teavana, L’Occitane en Provence, the first post-security 7-Eleven, and a full-service XpresSpa, including a hair salon.  For technology shoppers, Terminal A offers Sound Balance, Brookstone and iStore.
	Text5: Terminal A’s redevelopment has achieved great success.  From a gross receipts (sales) per enplaned passenger perspective, DFW’s FY2017 actual SEP for Terminal A of $10.98 far exceeds the SEP prior to redevelopment ($7.77 in 2010, a 41% increase) and its redevelopment goal of $10.00 (a 10% increase).  DFW also emphasizes ACDBE participation in its concessions program:  The ACDBE 34% participation goal for Terminal A has been exceeded with a current participation of 41%.  DFW’s focus on diversity, extensive outreach and the selection of concepts that resonate with our passengers has resulted in 23 unique entities operating 41 current locations in Terminal A.  
	Text6: The re-design of Terminal A is based on passenger preferences, behavior and gate utilization.  Terminal A’s previous design had only a few options on the gate side of the concourse walkway.  Today, 23 locations are positioned on the gate side, providing passengers with diverse selections closer to their gate.  Terminal A also provides an even mix of premium and convenience retail (Tumi, iStore, Destinations apparel, Sunglass Hut, Geppetto’s Toys, Teavana, Hudson/Dunkin’, 7-Eleven) as well as multiple dining options (Pappadeaux Seafood, Twisted Root Burger Co., La Madeleine, California Pizza Kitchen, McDonald’s, The Salt Lick Bar-B-Q, and the 24-hour Qdoba).  A children’s play area and full-service XpresSpa (with hair salon) provide amenities in the heart of the terminal.   Wayfinding improvements also include illuminated blade signs that provide greater visibility along the terminal’s curved walkway.


