ACI-NA 2018 Excellence in Airport Concessions Awards
Profile Form il

QB VORTH AMERICA
Category Name: Best New Consumer Service Concept AIRPORTS COUNCIL
Name of Concept/Airport:  Mobile POS INTERNATIONAL

Company that Operates Concept: pgradies Lagardére

(If the airport/concept wins an award, the information provided above will be used in the media release)

Use of Concept/Program and Branding
Provide as general description of the concept/program and branding:

Paradies Lagardere is the first in the industry to launch a full Mobile Point of Sale (mPOS) tool at
its Food and Beverage locations. mPOS allows servers to conduct financial transactions in place,
improving the customer service experience and providing another option for busy travelers to
make a full payment beyond a dedicated POS countertop. The tool also allows dining
establishments to remain PCI compliant. We also put mPOS into our retail locations.

Concessions Goals
Provide a general description of the goals for your concession concept/program and how you met them:

The mPOS was tested at DCA at several of Paradies Lagardére’s bars and restaurants, such as
Wow Bao and Washington Pour Bar. Used during the lunch and dinner rush periods for several
weeks, sales went up at Wow Bao by 10 percent and Washington Pour Bar by almost 17 percent.
Paradies Lagardére won new contracts at MSY, DEN and DFW in 2017, and placed mPOS in all
of its stores and restaurants. Transactions for travelers in line for orders typically take less than 40
seconds using this tool.

Design/Layout
Describe how the concession concept/program makes the best use of the space allocated, including concessions’
placement in relation to passenger flows throughout the terminal or concourse:

Revenue Performance (if applicable)
(If the program/concept is less than one year, please enter performance numbers to date and make a note below)

Concept/Program Square Feet

Annual Gross Sales

Annual Sales per Square Feet

Return completed form along with the PowerPoint Presentation
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